
 



 
 
 
 
 

Top 10 tips to stay relevant on Facebook & Instagram at the same time 

 

In the dynamic world of social media, staying relevant on platforms like Facebook and Instagram requires a 
strategic approach. Here are the top 10 tips to keep your presence engaging and up-to-date on both platforms 
simultaneously: 

 
Consistent Branding:  

Maintain a consistent brand identity across Facebook and Instagram. Your profile pictures, cover photos, 
brand colours, and bio should reflect your brand's personality, making it easily recognizable to your audience. 
It is important to understand that these platforms, especially Instagram, are very dynamic. You should stay 
updated with the latest trends in your sector and make use of the latest trending music for reels as that gets 
immense traction. 

 
Unified Content Strategy: 

• Develop a content strategy as both platforms have different strengths. While Facebook is more text-
friendly, Instagram is visual-centric. Find a balance that allows you to tell your brand story effectively on 
both. Post more stories and reels for your Instagram whereas more posts and long forms for your 
Facebook.  

 
Cross-Promotion: 

• Leverage the power of cross-promotion. Share your Instagram stories on Facebook and vice versa. 
Encourage your audience on one platform to follow you on the other, creating a seamless experience for 
your followers while increasing your brand exposure. 

 
Engage with Your Audience: 

• Actively engage with your audience on both platforms. Respond to comments, direct messages, and 
participate in relevant conversations. Building a community fosters loyalty and keeps your audience 
invested in your content. It shows that the brand is not bot-handled and an actual human is driving it. 
The best way to make use of Facebook is through FB groups and communities. Post relevant and 
consistently on your groups & communities as a means to advertise your business and showcase the 
work done so far. You might also benefit from starting one and inviting your audience to take part.  

 
Stories and Reels: 

• Stories and Reels are popular features on Instagram, and Facebook has incorporated similar 
functionalities. Use these short-form content options to share behind-the-scenes glimpses, promotions, 
or quick updates, keeping your audience engaged without overwhelming them with lengthy content. If 
anything can be put in a nutshell, always do that. 

 
 
 
 
 



 
 
 
 
 
 
Hashtags Done Right: 

• Hashtags are powerful tools for discoverability. Use relevant and trending hashtags to increase the 
visibility of your content. However, be mindful not to overdo it; a few well-chosen hashtags can be more 
effective than endless meaningless ones. 

 
 
Host Cross-Platform Contests and Giveaways: 

• Encourage cross-platform participation by hosting contests and giveaways. Require participants to follow 
you on both Facebook and Instagram for eligibility. This not only boosts your follower count but also 
increases brand awareness to family & friends of your existing followers. 

In the ever-evolving landscape of social media, adaptability is key. By implementing these tips, you'll stay 
relevant on Facebook and Instagram and foster a vibrant and engaged online community. 

 

 

 

 

 

 


